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TV shopping. TV shopping is
more exciting than ever. There
are five national shopping
networks, and several more on
the way!

Letter From The
Editor & Publisher
Dear Readers:

We’ve packed our premiere
issue with everything you’ve
always wanted – exclusive,
behind-the-scenes scoops about
your favorite hosts, guests, and
models. We’ll continually improve each issue to make sure
that the next one is even better
than the one before it.

We love to shop from TV as
Welcome to your premiere issue much as you do. No wonder we
of ShopTalk: The Magazine For can’t wait to get home every
TV Shopping Fans™.
night and turn on the tube.
Like you, we’ve spent years
flipping through fashion and entertainment magazines hoping
to glimpse into the lives of our
favorite TV shopping personalities. But none of the tabloids,
glossy magazines or celebrity
news shows seemed to think
that TV shopping channels
count as entertainment.
Well, we’re here to prove
they’re wrong.
There couldn’t be a better time
to launch a magazine about

SPRING 2006

Shop On!

Sheila Salido Jordan
P.S.
We hope you’ll support our efforts, and subscribe to ShopTalk: The Magazine For TV
Shopping Fans™ today.
And please spread the word to
your family and friends – we’re
only available by subscription!
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BUILDING A JEWELRY WARDROBE:

Five Essential Pieces Every Woman Should Own

What Is Your Jewelry Personality —
Traditionalist or Trendsetter?
hen you shop for jewelry, do you
gravitate toward the classics like
pearls, diamonds and gold or are
you drawn to the newest jewelry trends?
Whatever your taste in jewelry, accessories
are as much a part of your personal style as
the clothes you wear.
“I am a classic cross-over between traditionalist and trendsetter,” says Sharon Scott, Jewelry
Television host. “I tend to spend more money on
traditional pieces, but I love to incorporate a few
trendy pieces (like the citrine dangle earrings)
each season to change the look of an outfit.
Changing your jewelry really makes an outfit
look completely different!”
“Finding your personal style comes from
inside,” says Natalie Parman, Vice President of
Merchandising at Jewelry Television. It means
wearing what you like and what you know
makes you look good. That doesn’t necessarily mean spending a huge amount of money;
rather, it’s expressing who you
are whether
you’re
wearing a
designer
label or
a thrift
store
find.

W

“The great thing about jewelry is that is lets
women express their personalities, sometimes
even more so than their wardrobe does,” says
Parman. For example, if your job requires you
to wear a conservative suit when you’re more
comfortable in bright colors, you can let your
style shine through by wearing a pair of sparkling earrings or a fabulous bracelet.
Pearls Offer Perennial Style
earls never go out of style -- a single
strand of pearls is a perfect accent for everything from a little black cocktail dress
to jeans and a t-shirt. Multi-color pearls, either
in single strands or in groups, add pizzazz to
any wardrobe.
“I’m fairly traditional so the five essentials
are the staples of my jewelry wardrobe,” says
Dawn Tesh, Jewelry Television host. “I’m never
afraid to accent with a strand of pearls.”
“Every woman needs a classic strand of
pearls,” agrees Parman, who recommends a
12- to 14-inch strand of pearls for versatility.
When choosing a strand of pearls, look for 5- to
7-millimeter
pearls that
“Remember that jewelry
are individushould be fun, and wearing
ally knotted
the same exact pieces every
between each
day can get boring!”
pearl instead
— Mandy Bradshaw,
Jewelry Television.
of just strung
together
one after the other – that’s a sign of quality. A
14-karat gold safety clasp adds style and safety.
Pearls are not just for necklaces, either. If your
budget allows, go for a matching pair of earrings to complete the set.

P

Diamonds Are A Girl’s Best Friend
o jewelry box is complete without
a pair of diamond stud earrings. “I
wear my diamond stud earrings all the
time,” says Tesh. “You can wear diamond studs
with anything,” agrees Parman. “They add an
instant touch of glamour.”
White metal settings have been very popular

N
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recently, but yellow gold is
always a good choice. And if
you love the look of diamond
studs, but not the price tag,
consider a nice pair of cubic
zirconia studs. “When a good
quality CZ is set in yellow
gold or white metal, it is almost impossible to tell it from
the real thing,” says Parman.

body type – a 12-inch chain
works with most necklaces
if you have a slender build,
while an 18-inch chain will fit

for a piece that you’ll wear frequently, because it is stronger
and very durable.”
The Left-Hand Ring
here is a lot of hoopla
about the “left hand ring”
these days. But another
great option that won’t break
the bank is a simple, elegant
cigar ring. “This classic style is
bold and wide,” says Parman.
“Whether you choose yellow or
white gold, a cigar band ring is
versatile and chic.”

T

Bracelets Are A Charm
reat yourself to a bracelet
that can become your
signature. Charm or tennis
bracelets finish off an outfit,
and let you present a personal
style statement. “Charm bracelets never go out of style,” says
Parman. “They let you show off
your personality – passionate
cooks can sport kitchen utensil
THE FIVE ESSENTIAL PIECES:
charms, while cat lovers can
Pearls
flaunt their favorite breed.”
Diamonds
Tennis bracelets can say a
A Signature Bracelet
lot about you as well. Do you
go for the classic diamond
A Gold Chain
tennis bracelet, or are you an
An Elegant Cigar Band Ring
individualist who goes for a
nontraditional gemstone such
better proportionately if you
as amethyst or peridot?
are curvy. If you own chains
of varying lengths, try layering
All That Glitters
them for a rich look.
ccording to the World
Because gold is a naturally
Gold Council, the big- soft metal, it is mixed with a
gest news in jewelry
percentage of alloys (metals)
designs this year is the shift
that modify the color of the
away from gemstones towards gold and makes it harder and
heavy-metal jewels. At Vicen- stronger, an important feature
zaOro, a jewelry trade show
for jewelry. The karat weight
held in Vicenza, Italy, in Janu- will tell you how much pure
ary 2006, chunky yellow gold gold your jewelry contains. For
necklaces were all the rage.
example, pure gold is 24 karat
A gold necklace is a piece
or 99.99% pure. Gold jewelry
you’ll turn to again and again, can come in 10-, 14-, 18-, 22whether you’re wearing a
and 24-karat standards.
cute summer dress or a stuffy
“The karat weight is really
business suit. Choose a length a personal preference,” says
that’s right for you. Keep in
Parman. “While 18-karat gold
mind that the chain length will is certainly refined, the 10-karat
often vary according to your
gold is actually a good choice

T
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Briolette Bursts onto the Scene
f you’re looking for something more trendy and
modern, briolette jewelry has
been making the scene. A gemstone cut with triangular facets
into the shape of a teardrop or
elongated pendant, briolette
comes in a rainbow of colors,
including amethyst, peridot,
garnet, citrine and tourmaline.
“Briolette is beautiful and
dramatic,” says Parman. “It
can be fun and modern like a
citrine dangle pendant with
silk cord, or drop dead glamorous like a pair of chandelier-style diamond earrings
with one yellow sapphire and
two green sapphire briolette
dangles.”
“For me, it’s about color,”
explains Mandy Bradshaw,
Jewelry Television host. “I
have two little girls (and a
third on the way) and my
daughters love vivid, bright
colors. I have a ring in almost
every semi-precious stone
there is, and I change them
out almost daily. Women
should remember that jewelry
should be fun, and wearing
the same exact pieces every
day can get boring!”p
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Fly Me
To The Moon
Alfred Sung. I actually went
into a bridal gallery for another
dress and saw this dress and fell
in love with it. I tried it on and
started crying (along with my
Mom and sister) and knew that
was the dress.”

bles. A 13-member band played
live music throughout the night.
As a surprise to me, Brian sang
‘Fly Me To The Moon,’ at the
reception. It was the first time
anyone in Tennessee had heard
him sing. It was perfect.”

ShopAtHome Colleagues
Cheer Her On
“Lea Little was a bridesmaid.
Shawn Diddy, Christina Reguli
and Chuck Long were all in
attendance as well as other
producers and production assistants. We had 250 guests.”

The Honeymoon
“We went to St. Lucia for
our honeymoon (which was a
surprise to me) and stayed in
a private villa on the side of a
cliff with two butlers and 24hour service. Needless to say
it was PERFECT.” p

The Proposal
“We actually dated for 10
months before we got engaged.
He asked me to marry him on
air during my cooking show. It
was a total surprise.”

The Ceremony
“We were married at ScarrittBennett in Nashville. It’s a beautiful chapel that is registered
with the historical society; it is
right off the Vanderbilt University campus. My ceremony was
very traditional, and the theme
was understated elegance. The
ceremony began at 5:30 p.m.
on Saturday, January 28, 2006,
with our favorite Christian song,
‘Redeemer’ sung by Debbie Winans of the famous gospel-singing Winans family. Our vows
were traditional, and we carried
the candlelight theme from the
wedding to the reception.”

The Dress
“My dress was designed by
a Canadian designer named

The Reception
“We had hors d’oeuvres, salad,
and three entrées with vegeta-

How They Met
“We were both placed on a
business professionals’ board
at church and headed up a golf
tournament fund raiser for the
Youth Life Learning Center
here in Nashville.”

8

ShopAtHome Host
Kim Stamper Weds
Finance Executive Brian
Church in an Elegant
Nashville Ceremony

www.tvshoptalk.com

l

Spring 2006

Having waited 37 years
for God to bring my
husband, I found it
wonderful that not only
did I meet him at church,
but his name is Church.
– Kim Church

Subtle ribbons, gold chains, generous amber
and mother of pearl are intertwined into
stunning earrings and necklaces.
The Charming Sam collection for
Spring/Summer 2006.

Kauai Collection, $84

Bora Bora Collection, $187

Adjustable bangle in matt gold
and rose quartz briolettes.

Two matt gold-filled chains with gold-lip mother of pearl shells,
100% silk ribbon in cream woven throughout. Vermeil S-Hook
closure. Approx. 20" and 24"
*As seen in O-the Oprah magazine

Ala-Carte Collection, $26

Bora Bora Collection, $55

Ala-Carte Collection, $48

Two Czech blue lace agate glass
spheres with a single filigree ball.
18K vermeil French wire.

Mother of pearl gold lip shell tear
drop and round disc with gold
kidney wire closure.

Gold double oval filigrees and
Austrian crystal aqua briolettes.
Gold lever back closure.

Special 30% discount for ShopTalk readers, visit
www.charmingsam.com and receive a 30% discount on all orders between now and June 30, 2006.
Enter Promotion Code: “shoptalk” at checkout.

Charming Sam, LLC * 11508 Providence Road * Suite H-232 * Charlotte, NC 28277 * Phone 704.962.0762 * Fax 704.943.0819 * www.charmingsam.com

Must
Love
Dogs:
On-Air Personalities
Relax With Their Pets Off Camera

“Someone is always waiting at home
to greet you with a big sloppy kiss!”
– Dr. Katie Rodan

W

hen Cindy Adams lost her Juicy, and Me.” (St. Martin’s Press)
beloved husband, Joey AdThe 75-year-old Adams, who is famous for
ams, a Borscht Belt1 come- doting on Jazzy with expensive lunches of freedian and humor columnist range chicken at New York’s tony Le Cirque
to whom she was married restaurant and for dressing him in sable coats
for 47 years, friends presented her with a custom-tailored by Dennis Basso, is part of a
five-pound Yorkshire terrier to keep her com- growing American trend. According to the
pany. Adams, a gossip colAmerican Pet Products
umnist for The New York Pets provide unconditional Manufacturers Association
love, affection, and
Post chronicled her mar(APPMA)’s 2005-2006 Nariage and her newfound
tional Pet Owners Survey,
health benefits.
friendship with the Yorkie
Americans own approxiin the 2003 novel, “The Gift of Jazzy,” and mately 73 million dogs, 90 million cats, 139
its 2006 sequel “Living A Dog’s Life: Jazzy, million freshwater fish, 9 million saltwater fish,
According to Wikipedia.com, Borscht Belt is an informal term for the summer resorts of the Catskill Mountains in Sullivan and Ulster
Counties in upstate New York which were frequented by Ashkenazi Jews. Borscht is a kind of beet soup popular with people of Eastern
European origin. The term Borscht Belt can also refer to the Catskill region itself.
1
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16 million birds, 18 million
small animals and 11 million
reptiles.
“The steady increase in
pet ownership confirms that a
growing number of us are realizing pets truly enhance our
lives,” said Bob Vetere, managing director and COO of
APPMA. “Pets not only provide unconditional love and
affection, research now shows
they also provide significant
health benefits.”

ShopAtHome host
Christina Reguli relaxes
with her retired thoroughbred Gospel Hour

Owning a pet can help lower blood pressure, decrease the
number of visits to a physician,
reduce depression, increase
heart attack survival, and decrease loneliness, according to
Pets and The Aging: Science
Supports The Animal-Human
Bond, an April 2003 study by
PAWSitive InterAction.
A pet can help to alleviate
the loneliness that many seniors experience, a particularly

of the skincare team of Rodan
+ Fields, of her one-year-old
Goldendoodle Gus.
Fifty-nine percent say pets
are good for their health and
the health of their family and
help them to relax. “No matter what kind of day I’ve had,
Gospel Hour makes me laugh
everyday,” said ShopAtHome
host Christina Reguli of her
17-hand dark bay thoroughbred horse, a retired show
jumper. “He’s a great teacher,
and a great friend.”
Fellow ShopAtHome host
Scott Attea had this to say
Veronica, daughter of
about his one-and-a-half-yearAmerica’s Store host Tina old Boxer/Chow mix named
Berry, and their dog Mia.
Pookie, “He was the only survivor of a litter of five that were
important fact as 76 million
left duct-taped in a cardboard
Baby Boomers in the United
box on a construction site. I
States approach retirement age.
adopted him from an animal u
It is estimated that most women
will spend the last 12 to 15 years
of their lives alone. According to Dr. Alan Beck, Director
for the Center for the HumanAnimal Bond at the School of
Veterinary Medicine at Purdue
University, pets “stimulate exercise, encourage laughter, and
facilitate social contact. These
benefits add up to an improved
sense of well being.”
Most pet owners agree with
what research has shown. According to the survey, nearly all
pet owners say companionship,
love, company and affection
are the number one benefits to
owning a pet. “Someone is al- Dr. Katie Rodan of the
ways waiting at home to greet QVC skincare team Rodan
you with a big sloppy kiss!” +Fields with her one-yearsays QVC’s Katie Rodan M.D. old Goldendoodle Gus.
Spring 2006
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shelter at about 6 weeks old. There is a great
bond between us as if he knows I saved him,
and he is always there for me when I get home
to relax and play.”
Forty percent say that owning a dog motivates them to exercise on a regular basis. Pet
owners are known to be health conscious, like to
look their best, like to exercise with their pet, are
happy and maintain a well-organized home.

Part of the Family

Pet pampering is sweeping the nation as a
growing number of pet owners view pets as
part of the family. Three-quarters of dog owners
consider their dog like a child or family member
Jewelry Television host Tamara Mazzetti
and more than half of cat owners say the same.
loves her Chihuahuas Taco and Moo Goo.
Joan Rivers, for example, rarely travels without
her beloved canine Spike. And what would the ones inspire me….they lift me up like the snow
QVC Morning Show been like without Murphy white blessings that they are masquerading as
the QDog, who co-hosted with Dan Hughes and Chihuahuas.”
Pat James DeMentri from 1998 to 2003?

Pampering Abounds

This Swarovski crystal dog charm
from HSN.com is just one example of
how pet owners are pampering their
pets with luxury accessories.
Jewelry Television host Tamara Mazzetti
agrees. “I am a dedicated advocate of animal
rights,” she said. “This planet is our responsibility. Our mandate is to protect and serve animals
by spaying, neutering and adopting to save life
whenever possible.”
She considers her pets an important part of
her family. “If I ever have a bad day, my little
12
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Pet owners are purchasing more luxurious,
high-end pet products and spoiling their pets
more than ever before, according to survey data
from APPMA. “The results are not surprising,”
said Vetere. “Between baby boomers and couples
commonly referred to as DINKS (Duel Income
No Kids) considering pets as children and having
plenty of disposable income to spoil their pets,
it’s understandable to see growth in the higherend, more expensive pet products.”
This trend is evident at HSN.com, where the
online Pet Boutique boasts over 100 products
ranging from a faux suede harness and leash
set by designer Randolph Duke (Item: 388-260,
HSN Price $29.95) to a Swarovski crystal dog
charm (Item: WEB-2246797, HSN Price $46) to
a chaise lounge just for pets (Item: 362-553, HSN
Price $119) to an almost-sold-out coco brown fur
throw (Item: WEB-2274974, HSN Price $212)
from luxury pet accessories company Patch &
Company.
Cindy Adams, who often outfits Jazzy in a
black sweater emblazoned with a red heart, and
a red leather collar with Austrian crystals, was u

Spring 2006

Newest
Science in
Skin Care
Dr. Ensley’s research leads
to anti-aging innovation
What began as a battlefield aid for
scarless healing has now become a
miracle skin cream, perfect for
treating wrinkles, lines and signs of
aging.
“The body produces elastin until adulthood, when
the process stops. After that, the body's elastin
slowly degenerates, producing signs of aging
such as wrinkles and sagging skin.”
– Dermalastyl as featured in The Arizona
Republic, January 27, 2006

Only Dermalastyl contains real
human elastin, the protein that
helps your skin retain its flexibility
and youthful radiance.

Call now 800-335-8565
www.dermalastyl.com
See the results for yourself.
Actual messages to Dr. Ensley:
“Thank you so much for developing Dermalastyl. It is
such a fabulous skin cream! I absolutely love it. I will
use it the rest of my life, and I'm only 40.”
- Michelle, Colorado

Not available in stores

“I have a skin care clinic in Sedona. I have a client
who came in on Wednesday, and oh my goodness,
she looked FABULOUS!!! I inquired what had she
been doing, she turned me on to you and your product.”
- Lynne, Complexions, Sedona, Arizona

Use for 30 days if you are dissatisfied simply return the product and get a full refund.

inspired to launch a high-end line of pet accessories herself. Her dog’s boutique, Jazzy’s of Park
Avenue, opened in the Macy’s flagship New York
store in February 2003, according to a New York
Times article. All the best dogs were there, she
said of the grand opening, shamelessly dropping
names. “Bryant Gumbel’s Maltese, Cujo. Barbara
Walters’s Cha-Cha. Henry Kissinger’s dog.”
In Spring 2004, Adams launched a more
affordable version on QVC. “You don’t have
to live on Park Avenue to have a ‘Park Avenue’ dog,” said Adams during the launch.
“Jazzy Couture is high fashion without the
high price tag. Nothing is too good for our
canine companions….”
That Adams’ entrepreneurship was inspired
by her late Yorkie Jazzy supports PAWSitive InterAction’s findings that animals can be a critical factor in successful aging. “Studies suggest
that pets can do more than keep you young at
heart,” said Dr. Edward Creagan, a professor of

ShopAtHome host Scott Attea snuggles
with his Boxer/Chow mix Pookie.
oncology at the Mayo Clinic Medical School,
who participated in the PAWSitive InterAction
study. “They can keep your heart – and the rest
of you – younger and healthier.” p
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I may not know you,
but I will help save your life

We all have to look out for each other.
When you help the American Red Cross, you help America.
Through her involvement with the American Red Cross,
Patti LaBelle helps to save lives every day.
To learn how Patti LaBelle is helping,
or to find out what you can do to help, visit redcross.org.

Red Ca
Roya

W

hat’s all the
fuss about Baby
Boomers turning 60 this year?
At 72, Joan Rivers is pre-Baby
Boomer and still
going strong. The comedienne, author,
playwright, film director, Emmy-Award
winning talk show host, and jewelry designer is also grandma to Melissa’s son
Edgar Cooper Endicott, or “Coop” as she
calls him. What’s the secret behind her
boundless energy? Joan once quipped,
“I’m Jewish. I don’t work out. If God had
wanted us to bend over, He would have
put diamonds on the floor.”

16
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arpet
alty
This searing sarcasm and biting humor are trademark Joan Rivers and are
the basis of her famous red-carpet quips.
For a while, Joan’s comments were considered to be so acerbic and mean-spirited that stars would literally dodge her
on the red carpet, hoping to avoid her
spot-on commentary. Like the time she
asked, “Is Elizabeth Taylor fat? Her favorite food is seconds.”
“I succeeded by saying what everyone
else is thinking,” Joan says matter-of-factly.
Joan has never been one to shrink from
controversy. The 1978 film Rabbit Test,
which she wrote and directed, starred Billy
Crystal in his film debut as Lionel Carpenter, a young man who has a one-night u

“Great looks are created
piece by gorgeous piece.
It’s what you pair with what
you wear that takes an outfit
out of the ordinary and into
up-to-the-minute style.”
– Joan Rivers
Spring 2006
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“Thank God we’re living in
a country where the sky’s
the limit, the stores are open
late, and you can shop in bed
thanks to television.”
– Joan Rivers

18
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stand atop a pinball table and
winds up as the world’s first
pregnant man.
Was Rabbit Test a reflection
on her feelings about motherhood? At the time, her daughter
Melissa was 10 years old. “A
child…can be taught not to do
certain things such as touch a
hot stove, turn on the gas, pull
lamps off their tables by their
cords, or wake mommy before
noon,” she joked about her parenting style.
Joan has always been an innovator. Rabbit Test was one of the
first feature films to be shot on
videotape, and then transferred
to film stock, according to the
Internet Movie Database (www.
imdb.com).
But being Melissa’s mom
has always been her top priority. Her struggle to survive a
well-documented career slump
in the 1980s and the devastating suicide of her husband Edgar Rosenberg became a 1994
NBC-TV movie, Tears and
Laughter: The Joan and Melissa Rivers Story, in which the
mother and daughter starred.
At the time, Joan said, “I
have become my own version
of an optimist. If I can’t make
it through one door, I’ll go
through another door - or I’ll
make a door. Something terrific
will come no matter how dark
the present.”
Joan was one of the first celebrities to recognize the power of
televised retail, making her TV
shopping debut in 1989 when
QVC offered her the opportunity to design and sell her u

own line of costume jewelry.
The Joan Rivers Classics
Collection was born.
Joan’s famous sense of
fashion and style are reflected in the development of her
classic jewelry and cosmetic
lines at QVC. “Thank God
we’re living in a country
where the sky’s the limit, the
stores are open late and you
can shop in bed thanks to
television,” she said.
Joan Rivers Beauty includes her own line of skincare treatment products called
Joan Rivers Results Skincare
and her signature fragrance
Now & Forever. About the
effectiveness of her skincare
line, Joan has joked, “I wish
I had a twin, so I could know
what I’d look like without
plastic surgery.”
Outside of QVC, Joan is

20

best known for her red-carpet
awards show coverage. In
2004, Joan and co-host Melissa jumped TV networks,
leaving longtime home E! to
land at the fast-growing TV
Guide Channel.
Since then, TV Guide
Channel has featured comprehensive award show
coverage hosted by Joan and
Melissa, with the Queens of
the Red Carpet celebrating TV’s biggest nights
from the Emmy Awards,
The Grammys, The Golden
Globes, the Country Music
Awards, and of course, The
Academy Awards.
“TV Guide Channel is
committed to celebrating
TV culture, and one way
we are doing so is through
our live, in-depth coverage
of major television events
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like the Oscars,” said Ryan
O’Hara, President of TV
Guide Channel.

At the 78th Annual
Academy Awards, Joan
and Melissa Rivers brought
viewers commentary on
up-to-the-minute fashions
as hosts of TV Guide Channel’ red carpet coverage.
“It’s a continuation of
what we saw at the Golden Globes,” said Joan
Rivers. “Everything was
flowy and feminine, very
soft.” Commenting on the
spectacle that the red carpet has evolved into, the
original award show diva
ended the interview with
a statement that showcased her sharp wit and
fashion wisdom.
“The best accessory on
the red carpet this year was
family,” said Joan Rivers,
“Nominees like Terrence
Howard, who brought his
son, made it a point to
share this wonderful night
with the people most important to them. p
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Thousands of Samples Are
Submitted, But Only The Strong
Survive HSN’s Quality Assurance Lab

he Quality Assurance Lab at
HSN’s St. Petersburg, Florida,
campus is a tough
place to be if you’re a product that doesn’t live up to its
claims. That’s because Bethlee
McLaughlin, vice president of
Service Quality at HSN, and
her dedicated team of “product detectives” are constantly
pulling, twisting, washing, examining, pinching and burning
potential merchandise to make
sure that it meets the high
product standards of HSN.
“We have to be diligent
when upholding our high
standards,” says McLaughlin.
“Because our viewers are
shopping at home, they expect
us to be the experts. There is
an inherent trust given to us to
deliver a quality product and
the members of my team are
the guardians of that trust.”

24

McLaughlin oversees a talented group of 70 professional
technicians ranging from
chemists to microbiologists
to tailors to graduate gemologists. Each year these evaluators test over 26,000 samples
that are considered for
possible sale on the 24-hour
television shopping network.
That’s more than twice the
product of traditional retailers due to the large variety of
items offered on air.
The approval process begins
when samples are delivered
to the testing lab. A battery of
tests are conducted on various
lines of merchandise to make
sure they pass all safety, regulatory and quality standards as
well as delivering on performance claims.
Sweaters, pants and other
apparel are repeatedly washed,
according to the instructions
on the label, to test for defects
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such as fading, shrinkage
and bleeding of colors. Live
models try on these garments
to confirm sizes and give feedback on the way it looks, feels
and wears. HSN originated
this process in the television
shopping industry and has
conducted nearly a thousand
fitting sessions over the past
seven years.
For items such as kitch-

Even products as stylish as Patti LaBelle’s
go through the wringer at HSN’s QA Lab.
HSN Host Bill Green with Patti LaBelle.

enware and electrical appliances, HSN’s product
evaluators test for safety
standards and confirm that
the products perform according to their claims. When a
vendor recently submitted a
roaster oven for evaluation
and claimed that it could
roast turkeys up to 24 pounds,
evaluators at HSN were
dispatched to the frozen

food section of local grocers
with measuring tape in hand
to determine the size of the
average 24-pound bird. The
claims had to be adjusted to
an 18-pound turkey instead.
“Here at HSN, we sell
the product twice,” adds
McLaughlin. “Once, when
we take customers’ orders,
and then again when they
receive the merchandise. It’s
Spring 2006
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my team’s job to make sure
the delivered product lives
up to their expectations. I
can relate to the frustration
customers feel when they
buy a defective product.
Each day, when we examine
new products here at HSN,
we remember our own experiences and strive to make
sure that the customer has a
positive experience.” s
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This spring, Bravo
premieres the third
season of “Blow Out,”
the original reality
docu-series featuring
hair stylist and entrepreneur Jonathan Antin, in all its hair-raising drama. With a new
baby in his life, Jonathan tackles fatherhood
with as much passion as he does his career.
The seven-episode series kicks off at a high
point in Jonathan’s life as he maintains the success of his multi-million dollar Jonathan Product empire while partaking in fashion shows,
photo shoots, and personal appearances from
coast to coast -- all while styling many of Hollywood’s elite stars.
Stay tuned as Jonathan learns the responsibilities that success and fatherhood bring,
reconnects with old foes, meets with a new
therapist, attempts to set sales records during a
2-hour marathon show
“I am driven by
on QVC, launches new
the hope that
innovative products,
someday, two
and even hits the starof my products
studded slopes at the
will be in three
Sundance Film Festival
million showers
for some hairstyling
across the U.S.,”
and snowboarding. p
reveals Antin.

Watch Jonathan
on “Blow Out”
TUESDAYS
9:00 P.M. ET/PT.
on BRAVO

Fatherhood Shapes
Jonathan Antin’s Third
Season of “Blow Out”
26
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QVC’s New
Distribution Center

The City of Character Welcomes

QVC Inc. will invest $75
million to open a new distribution center on a 265-acre
parcel of land in Florence,
South Carolina. QVC expects
to create 400 jobs initially and
will have up to one million
square feet of warehouse and
distribution space that is expected to open in mid 2007.
This mid-sized Southern
city is large enough to boast a
performance theater, symphony orchestra, many ballet
companies, museums, festivals, the Pee Dee Cyclones
in the Southern Professional
Hockey league, and the worldclass recreation complex
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Freedom Florence. Still,
the City is small enough to
preserve a small-town feeling
with a number of tree-lined
streets and parks, all of which
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add to the pleasant lifestyle
that citizens enjoy. Florence,
which touts itself as “The
City of Character,” has 33,000
residents who exude a strong
sense of community pride and
Southern hospitality.
“I know that QVC will be
extremely happy with the
productivity and dedication
of our people at their new distribution center,” said South
Carolina State Senator Hugh
K. Leatherman.
“QVC will find that when
a company locates in our
area, that local and state government is there to help them
in any way we can. I know
that QVC will be a great
corporate citizen.” p

Huffman’s gorgeous 18k gold
earrings were Charlie Lapson’s
modern take on the chandelier
style. Her coordinating ring was
also designed by Lapson.

Felicity
Huffman
Sparkled
at the
SAG Awards
in Charlie
Lapson
Designs
“Creation is a labor of love
for me, and I consider
being part of the world of
style and design an honor.”
— Charlie Lapson.

Felicity Huffman was dazzling in accessories by Charlie Lapson at the 12th Annual
Screen Actors Guild Awards.
A long-time devotee of his
designs, she accented her
red carpet ensemble with a
handcrafted lavender Italian
leather clutch he designed.
The Desperate Housewives
star worked with Lapson to
personally select the stunning 18-karat gold earrings
and ring, which were styled
to coordinate with her violet-hued gown.
“Fashion is an avenue
for creativity, individuality
and self-expression,” says
Lapson, who offers a more
30

affordable selection of his
designs on ShopNBC.
The eye-catching earrings
were a modern twist to the
chandelier style, adorned
with natural multi-colored,
fancy diamonds in shades of
pink, violet, aqua and green.
A brilliant, emerald-cut amethyst formed the centerpiece
of the yellow- and rose-colored gold ring, surrounded
by cascading rows of stunning pink sapphires and
white diamonds.
Huffman was radiant as
she accepted her awards for
Outstanding Performance by
a Female Actor in a Comedy
Series, and Outstanding Per-
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formance by an Ensemble in
a Comedy Series as part of the
cast of Desperate Housewives.
A loyal fan, Huffman has
her own collection of Charlie
Lapson handbags in assorted
colors, and is often seen sporting her favorite Lapson designs
around town. She had also
chosen jewels from the Charlie
Lapson Collection to wear at
last year’s Golden Globe and
Emmy Award ceremonies.
Her Desperate Housewives
co-stars Eva Longoria, Teri
Hatcher, Marcia Cross and
Nicolette Sheridan also frequently accessorize with
Lapson’s unique handbags
and jewelry. p
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